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XM IS a

repeatable process to
CONTINUALLY IMPROVE the
experiences you provide
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XM IS a
TECHNOLOGY

brand EXPERIENCE"

Benchmark and track brand awareness,
equity, and perceptions, improve brand
advertising, and optomize brand strategy.

Product EXPERIENCE

Uncover unmet product needs, prioritize
product features, measure user experience,
and predict market adoption and usage.

customer EXPERIENCE’

Build greater brand loyalty by asking
about your customer's experiences and
acting on their feedback

employee EXPERIENCE

Measure sentiment across the entire employee
lifecycle, prioritize key employee experience drivers
increase productivity through employee
engagement, and build stronger teams.
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the XM PORTFOLIO
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the xm

LONDON / UK
DUBLIN / IRELAND
MUNICH / GERMANY
PROVO / USA
SEATTLE / USA
DALLAS / USA
WASHINGTON D.C. /
USA
NEW YORK / USA
SYDNEY / AUS
MELBOURNE / AUS
CANBERRA / AUS
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the XM PORTFOLIO
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